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“When faced with the split vote of the last ballot in July 2016, many 
businesses were dismayed at the result and the consequent loss of many 
of the services and support we had come to value over the last five years. 
The Rangers, who were highly valued and provided a dedicated service to 
businesses, disappeared, the Christmas Lights in many parts of St Peters 
Quarter were not erected and the knowledge that we could come together 
through a collective organisation was no longer a reality. 
As a result of the majority in favour by rateable value and a split vote by number, with 
only a 40% turnout, the Board felt it was the right thing to provide businesses across St 
Peters Quarter an opportunity to reflect upon the situation and have a further vote. 

We all recognise that the area has some deep rooted challenges which were never going 
to be solved overnight. However, besides the immediate support we gained from Rangers, 
promotion and events for example, we made considerable in-roads into influencing key 
decisions which started to address some of the structural challenges of the area. There 
are still many challenges to address and certainly the way I personally feel about the area 
when walking through it, even in the daytime, has not been helped by the demise of the 
BID operation.  

A BID acts as a catalyst which brings businesses together. The projects and initiatives 
in the proposal and business plan aim to address both the immediate challenges we 
face on a day to day basis and exert real influence on addressing the more deep rooted 
challenges of the area, such as our experience of walking down the street and the 
structural issue of Becketwell. 

We feel that the investment we are seeking from 
businesses in the BID is modest in relation to what 
collectively can be achieved. For the smallest business 
in the business improvement district, the daily cost 
is equivalent to a postage stamp and even for larger 
businesses the daily cost is less than the price of a 
single cinema ticket.

We believe this will make a positive difference to your 
business. The proposal and business plan has been 
created by a Steering Group of business people like 
you, formed especially to prepare the plan, and all 
with a wide range of business experience

Our cumulative investment will provide a business-
driven focus to ensure that our businesses not only 
survive, but prosper in an important part of Derby’s 
city centre. This investment will set standards which 
reflect our own aspirations as businesses with a 
budget, over the five year BID lifetime of over 
£1 million.

This is a realistic plan with realistic targets at a realistic cost. It is our last chance to come 
together and really tackle the issues which impact upon our businesses. Let’s not allow 
this unique opportunity to slip away. We urge you to look carefully at the proposal and 
give it your full support at the formal BID vote in February.

Helen Wathall

MD of G Wathall and Son Ltd 
Chair of St Peters Quarter Derby Ltd 

Chair’s intro’

List of Steering Group members

This prospectus should be read in conjunction with the full Business Improvement District Business Plan accessible on www.stpetersquarter.co.uk  or by phoning the St Peters Quarter BID 
Development Team on 01332 419051 or email ian.hinds@pfbbuk.co.uk.
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   A Business Improvement 
District (BID) is a defined 
geographical area within 
which the businesses have 
voted to invest collectively 
to improve their trading 
environment.

   The lifetime of the BID is 
covered by Regulations and 
is set at no more than 5 years

   A not-for-profit company 
is set up and run by the 
businesses in the area and 
is responsible for ensuring 
that the aims and objectives 
of the BID Proposal are 
delivered. 

   BIDs are about additionality. 
They do not replace local 
authority or police services 
but have to provide 
additional resource and 
activities to benefit the area.

A vision for St Peters 
Quarter created by 
you, the businesses

To establish the area as a 
destination by providing 
an alternative and 
complementary shopping, 
leisure and commercial 
area to Intu and the 
Cathedral Quarter.

What is a BID?

There’s already over 230 
BIDs operating across the 
country.
Locally, towns and cities such 
as Nottingham, Loughborough, 
Lichfield, Mansfield and 
Sheffield have already got 
successful BIDs. 

There are more than 90 BIDs 
across the UK which have 
gone through one renewal 
and into their second five year 
period and more than 20 have 
gone into their third five 
year period. 
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This proposal has been determined 
by you, the St Peters Quarter business 
community.
Extensive research and consultation was undertaken by the 
BID development team between February and May 2016 
to understand and highlight key issues for businesses and 
stakeholders and to explore potential future projects for the St 
Peters Quarter BID. There has also been considerable work done 
since June visiting businesses and confirming priorities. This plan 
reflects the views and aspirations of the businesses in the area.

Research consisted of one-to-one discussions, personal visits, 
surveys and workshops with over 70% businesses across the BID 
area, both as part of the preparation for the first renewal and in 
preparation for this re-ballot.

Of all businesses in 
new BID had one-to-
one meetings

Newsletters mailed 
out and hand 
delivered to all 
businesses 

Budget setting 
workshops

Twitter feed and 
web site  

70%
8
4

Your feedback – what you said

Detailed surveys 
completed by 
businesses134
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Businesses identified key priority areas for a new BID which 
fall into four categories:

1. Safe and Inviting
To provide a safe and inviting environment for visitors, workers 
and residents to enjoy. 

2. Smart and Attractive
To make the area smart and attractive and encourage a sense 
of pride in St Peters Quarter.

3. Welcome and Accessible 
To create an enjoyable and easily accessible place to explore 
for visitors, workers and residents.

4. Entertaining and Promoted
To celebrate and promote the diversity of the area and build 
the reputation of St Peters Quarter as a great place to shop, 
relax and be entertained.

Businesses said that the top priority was make 
the area a more inviting and safer place to be. 
Many businesses commented on the experience 
for the visitor in many parts of St Peters Quarter 
being unpleasant and at times intimidating and 
that the issues such as anti-social behaviour, 
street drinking and even groups of charity 
collectors had to be addressed. 

Your Priorities
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At a general level crime and anti-social 
behaviour was considered to be the most 
important issue for businesses in St Peters 
Quarter with 97% saying it was important. 
It was also the item at the top of the list 
as far as ranking issues in the area, with 
60% of businesses saying that it was poor 
or very poor. 96% of businesses said that 
it needed to be a key feature of the new 
BID Proposal and Business Plan with many 
quoting that they relied heavily on the 
Rangers in the first BID to support them.

It was clear from discussions with 
businesses that there are many issues 
which contribute towards a feeling of 
concern for personal safety even during 
the daytime. These include people 
gathering in certain parts of the area 
drinking alcohol, swearing and shouting 
at passers-by, drug dealing openly on 

the streets and drug taking in alley ways 
and private yards. The general built 
environment is one which appears to 
provide opportunity for these issues to 
prevail and therefore attracts people who 
are potentially intimidating and anti-social 
into the area.

To provide a safe and inviting environment 
for visitors, workers and residents to enjoy. 

Objective 1:  
Safe and Inviting

60% of businesses ranked the 
area as being quite or very 
unsafe.

97% of businesses said that crime and anti-social 
behaviour was the most important issue in 
the St Peters Quarter area.

96% of businesses said that this had to be 
addressed in the BID Business Plan.

AMOUNT THE BID WILL SPEND:

 Initial budget per year: £63,000
 Increased, by year 5, to: £64,500
 Total over 5 years: £319,000
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“ We need the St Peters 
Quarter BID for many 
reasons – the Rangers, Christmas 
lighting, Promoting the area and 
giving the business community a 
voice with the authorities. 
Let’s get things going 
again!” 

Andy Cheetham 
Store Manager, Pep&Co



How are we going to 
measure success?
  Improved perceptions of 

visitor and business safety 

  Regular flow of information 
and sharing of intelligence 
to support business crime 
prevention

  Reporting of incidents which 
impact upon businesses’ 
operation

What we can deliver if you vote

Work with the Police to provide an appropriate police presence and an appropriate police response wherever 
possible to address issues which impact upon businesses.

Employ uniformed Rangers to:

 •  Monitor, report and deter anti-social behaviour and crime which impact upon the visitor experience by 
working closely with the Police and other agencies.

 • Support businesses in addressing issues which affect their business on a day to day basis

 •  Welcome everyone, provide support for events and entertainment in the streets and open spaces and 
help promote the area.

Review and refresh the business crime reduction scheme to address issues which affect businesses and 
impact upon the visitor experience.  

Improve lighting and assist in controlling access to yards, alleys, car parks and areas which may attract anti-
social behaviour and criminal activity by working with landlords and other agencies.  

Influence, lobby and work with the Council to ensure coverage and monitoring of CCTV across the area at a 
weekend and to support initiatives to provide coverage at additional times.

Influence, lobby and work with the Council, Police and any other agencies to improve the feeling and 
perception of personal safety in the area.

YES
A

B

C

D

E

F
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87% of businesses in the area thought 
that environmental issues were important 
to their business, with 87% of businesses 
saying that this needs to be addressed 
in the BID Proposal and Business Plan. 
In fact, activities which addressed the 
environmental challenges of the area 
came out top of the list of responses to 
the open question about what would have 
the most impact upon your business. 

Of specific activities, ‘smartening up the 
buildings and vacant and derelicts sites 
in the area’ came out as number one and 
although there are some places where 
the cleaning of the streets is OK there are 
many parts of the area which need even 
more attention, extra cleaning and care 
for the buildings. 66% of businesses said 
that Christmas Lights were important to 
them, 57% of businesses said that more 

floral displays were important and 50% of 
businesses said that there was a need for 
extra cleaning in certain places.

To make the area smart and attractive and 
encourage a sense of pride in St Peters 
Quarter.

Objective 2: 
Smart and Attractive

87% of businesses thought the environment 
of the area was important to their 
business.

87% of businesses thought that activities to 
address the environment should be in the 
BID business plan

83% of businesses said that ‘Improving the appearance 
of derelict, vacant or old buildings’ was a specific 
activity which should be in the plan.

AMOUNT THE BID WILL SPEND:

 Initial budget per year: £25,000
 Increased, by year 5, to: £25,500
 Total over 5 years: £126,500
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“I am supporting the St 
Peters Quarter re-ballot 
because I value the service provided 
by the Rangers and believe that a BID, 
representing the businesses of the 
area can bring about improvements 
to the benefit of everyone” 

Donna Mirza 
Proprietor, 
Jaxx Derby 
Pool and 
Snooker Club



How are we going to 
measure success?
  Improved visitor and business satisfaction 

of the cleanliness and street environment 
measured through perception surveys

  Numbers of participants in St Peters Quarter 
‘tidy days’

  Reduced levels of vacant and derelict 
properties in the St Peters Quarter

What we can deliver if you vote

Targeted street cleaning and deep cleaning to improve the appearance of the streets and open 
spaces where appropriate and additional to those services provided by the local authority.  

Encourage and support all businesses to take a pride in maintaining their properties and 
immediate surrounding area in a clean, smart and attractive condition. 

Influence the use of, add or remove street furniture, floral displays and festive and creative 
lighting to improve the appearance and vibrancy of the streets and open spaces. 

Work with landlords, agents and others to help ensure that vacant premises or derelict 
properties are maintained and presented in a smart and tidy appearance and do not detract 
from the appeal of the immediate environment.

Support and encourage plans and proposals for new buildings, building refurbishments and 
public realm developments which complement and develop the characteristics of each part of 
the St Peters Quarter BID area.

YES
A

B

C

D

E
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“ We need the return of St Peters 
Quarter BID – we have seen so 
many services disappear that the BID 
once provided. I also very much valued the 
work of the St Peters Quarter Rangers as a 
contact point and in particular 
helping to make the area feel 
safer through their patrols 
and advice given” 

Jagjit Ubhi 
Proprietor, Simply Eat



70% of businesses said that improving 
the parking experience around the 
area was important or very important. 
Discussion with businesses revealed that 
this covered many different aspects of 
parking, from restricted parking to cost 
and even poor locations of parking which 
then in turn impact upon traffic flow 
and cause potential hazards. The area 
around the junction of Babington Lane 
and St Peters Street in particular was seen 
as a hazard for cars, buses, cyclists and 
pedestrians. 

One topic which was raised constantly 
by businesses was the way in which 
the overall experience of walking along 
the street particularly St Peters Street, is 
unpleasant. ‘Improved management of 
streets and open spaces’ was rated highly 
by 67% of businesses saying this needed 

to be addressed. There was clearly a view 
expressed by businesses that even Charity 
Collectors, Peddlers and poor quality 
buskers all add to the general feeling of 
intimidation and personal harassment 
which also relate to the environmental 
and personal safety issues identified 
above.  

To create an enjoyable and easily accessible 
place to explore for visitors, workers and 
residents.

Objective 3: 
Welcome and Accessible

70% of businesses said that improving 
the parking experience around the 
area was important.

67% of businesses said that the peddlers, charity 
collectors and other traders on the street had 
to be managed much better.

42% of businesses considered access to St Peters 
Quarter to be poor or very poor.

AMOUNT THE BID WILL SPEND:

 Initial budget per year: £25,000
 Increased, by year 5, to: £25,500
 Total over 5 years: £126,500
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“The rangers provide a 
reassuring presence “

Teresa Ginsburg 
Manager Ponden 
Home Interiors



How are we going to 
measure success?
  Improved perceptions of visitors’ feeling of 

welcome 

  Footfall to the area which is stronger than 
national high street trends 

  Monitoring of footfall and sales performances 
across St Peters Quarter with regular reports 
and feedback to businesses

What we can deliver if you vote

By working with, lobbying and influencing Derby City Council, the Police and any other 
appropriate organisations: 

To improve the ‘parking experience’ for St Peters Quarter for both visitors and those who work 
in the area, in a way which is commercially sustainable, increases patronage and meets the 
needs of St Peters Quarter businesses. 

To improve traffic flow, cycle routes and pedestrian safety across St Peters Quarter. 

To improve the management of activity on the streets and open spaces such as peddlers, 
charity collectors, buskers and other traders.  

To improve the pedestrian flow between the different parts of St Peters Quarter and its 
businesses through information and signage which encourages people to explore the whole 
area and all it has to offer. 

To monitor footfall, commercial performance, parking statistics and customer perceptions 
across the St Peters Quarter BID area and provide regular reports and performance updates for 
businesses.

YES
A

B

C

D

E

“ DBC Training is a supporter of a 
Business Improvement District in St 
Peters Quarter – the key priorities of 
improving the experience of visitors, shoppers 
and workers alike through working with the key 
partners to improve safety, the appearance of 
the area and giving a voice to business views 
with the authorities is 
vitally important. “

Simon O’Connell 
Development Director 
DBC Training
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Although the overall experience of the 
area was considered to be the most 
important issue to address, businesses 
still felt that it was important to promote 
the area with 78% of all businesses 
saying that the promotion of the area 
was important or very important, making 
it the third most important activity. 
85% of businesses said that promotion 
and increasing awareness generally 
of businesses needed to be in the BID 
Proposal and Business plan. Businesses 
felt that the promotion needs to be more 
targeted and less about the area and more 
about the businesses in the area. 

Two of the top five initiatives which 77% 
of businesses considered either important 
or very important were ‘more and varied 
specialist markets’ and ‘more events and 
animation’. There were varying views 

about where they should be and how 
frequently but the general opinion was 
that it is better to have fewer high quality 
events than many poor quality events 
and that they need to be focused on 
particular areas but also sited across as 
many different parts of St Peters Quarter 
as possible.

To celebrate and promote the area and build 
the reputation of St Peters Quarter as a great 
place to shop, relax and be entertained.

Objective 4: 
Entertaining and Promoted

78% of businesses said that it was really 
important to promote St Peters 
Quarter.

77% of businesses said that markets 
and events were very important to 
the area.

85% of businesses said that promotion 
of the area should be in the BID 
business plan.

AMOUNT THE BID WILL SPEND:

 Initial budget per year: £26,500
 Increased, by year 5, to: £27,500
 Total over 5 years: £136,000
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How are we going to measure success?
  Positive coverage of events in St Peters Quarter in press and local media 

  Increased awareness of St Peters Quarter 

  Increased PR exposure of St Peters Quarter

What we can deliver if you vote

Work with businesses and other organisations to organise focused events in specific areas to 
create an animated feel and develop St Peters Quarter as a vibrant place. 

Promote St Peters Quarter, its business sectors, its events and all it has to offer, to visitors and 
businesses alike, in a way which is consistent with its identity, primarily through the use of PR, 
digital and social media channels.

Design and deliver targeted campaigns which focus on key retail and leisure trading periods 
aimed at building its customer base, promoting the businesses and developing the identities of 
different parts of St Peters Quarter.

YES
A

B

C
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“ I am passionate about the strength 
to be gained through our businesses 
working together locally to bring about 
improvement to the area in which we are 
based; a Business Improvement District is 
a hands on way of achieving this goal. The 
proposed St. Peter’s Quarter area has so 
much potential, some of which is already 
recognised,  and with a plan that prioritises 
the issues that have been fed back by 
local businesses, we can 
move forward with 
confidence on projects 
and by working with key 
partners” 

Helen Wathall 
Managing Director, 
G Wathall & Son Ltd



The highlighted area 
represents the full extent of 
the proposed St Peters Quarter 
Business Improvement District.
The BID area includes any road or street and all 
small business areas and courtyards located off 
roads that are located within the boundary of 
the defined BID area as per the shaded area on 
the map, even if they are not listed. It no longer 
includes the Eagle Market and Theatre Walk which 
will become part of Intu in 2017.

Streets in the BID Area  
– listed alphabetically 
Albert Street (South side)

Albion Street (Outside shopping 
centre)

Babington Lane  

Back Sitwell Street  

Becket Street (Part of)

Becketwell Lane  

Colyear Street  

Crompton Street (Part of)

Crown Walk (Part of)

Degge Street  

East Street  

Exchange Street  

Forester Street (Part of)

Gower Street  

Green Lane  

London Road (A 
section between 
the Spot and 
Bradshaw Way)

Macklin Street  

Morledge  

Osmaston Road 
(From the Spot to the junction with 
Bradshaw Way)

Riverlights  

Sacheveral Street (Part of)

Sitwell Street  

St Peters Churchyard  

St Peters Street (Excluding 
properties paying a service charge 
to a shopping mall operator)

St Peters Way (Part of)

The Spot  

Thorntree Lane  

Victoria Street (South side)

Wilmot Street (Part of)

Wilson Street (Part of)

The BID area
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‘We support the St. Peters 
Quarter Business Improvement District 
and miss the services that the Rangers 
used to provide’. 

Jane M Yates 
Bank Manager, Yorkshire Bank



 
Budget

Total Annual Levy 

£172,830
Objective 1 

£63,100
Objective 2 

£25,011
Objective 3 

£25,002
Objective 4 

£26,880
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St Peters Quarter BID 5 year Budget: 2017–2022

Notes
1. Assumes a 95% collection rate and 2% per annum inflation.
2.  Including income from landlords, associate members of the BID and other sources (including in- kind).
3. Central admin, office and fixed overheads.

4. Calculated as 5% of total levy billed.
5.  Accrual retained from levy revenue to provide for costs of renewal of the BID for any further term, 

otherwise they will be spent on additional projects in the final year.

Year 1 Year 2 Year 3 Year 4 Year 5 Total % to total

Income

Bid levy revenue (Note 1) £172,830 £176,287 £179,812 £183,409 £187,077 £899,414 87%

Other income (Note 2) £25,000 £25,500 £26,010 £26,530 £27,061 £130,101 13%

Total Income £197,830 £201,787 £205,822 £209,939 £214,138 £1,029,515 100%

Expenditure

Objective 1: Safe and inviting £63,100 £63,474 £63,855 £64,224 £64,641 £319,315 32%

Objective 2: Smart and attractive £25,011 £25,159 £25,310 £25,465 £25,622 £126,567 13%

Objective 3: Welcoming and accessible £25,002 £25,150 £25,301 £25,455 £25,613 £126,522 13%

Objective 4: Entertaining and promoted £26,880 £27,039 £27,202 £27,367 £27,537 £136,025 13%

Central Management Costs, administration, office (Note 3) £37,196 £37,939 £38,698 £39,472 £40,262 £193,567 19%

Levy collection costs £12,000 £12,240 £12,485 £12,734 £12,989 £62,448 6%

Contingency (Note 4) £8,642 £8,814 £8,991 £9,170 £9,354 £44,971 4%

Total Expenditure £197,830 £199,816 £201,842 £203,909 £206,017 £1,009,415 100%

Accrual for renewal (Note 5) £ – £1,970 £3,980 £6,030 £8,121 £20,101



Daily Indicative Costs
SMALL INDEPENDENT OR OFFICE BASED BUSINESS

INDEPENDENT RETAILER

NATIONAL BRANCH

LARGE NATIONAL BRANCH

How much will you pay?
Following a successful ballot the payment of the levy by each business 
in the St Peters Quarter BID is compulsory and is set in legislation. The 
BID levy payment is made regardless of whether the business chooses to 
vote or if it votes against the BID. The levy is regulated in a similar way to 
business rates.

The investment being sought from businesses in the BID area is still 
modest in relation to what can be achieved. For the smallest business in 
the Business Improvement District, the daily cost is less than the cost of a 
postage stamp and even for a larger business; the daily cost is less than the 
cost of a cinema ticket.

With a 1.75% levy, the indicative daily costs to a business are:

Finance and budget
There will be an annual inflationary increase of all levy charges 
year on year for the duration of the Business Improvement District. 
This will be a minimum of 2% increase year on year or the inflation 
percentage as determined by the Consumer Price Index as at the 1st 
December of the year before the next billing process, whichever is 
the greater. Inflation will not apply for the first billing cycle in 2017.

Sources of additional funding
The BID Company is committed to seeking additional funding where 
possible to increase the benefits that can be delivered by the BID to 
businesses.

Other possible income sources will include grants where the criteria 
matches the aims of the business plan, voluntary contributions from 
property owners, companies and organisations outside the BID area 
and those not liable for the levy. It is estimated that this could be at 
least £130,000 over the five year period.

Through discussion, developers, property owners and other 
stakeholders in the area will be invited to participate in the Business 
Improvement District and improve delivery against the business plan 
objectives even further.

What it will cost you
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Ballot and voting
Businesses in St Peters Quarter will be asked to vote on whether or 
not they wish the St Peters Quarter BID Company to implement the 
business plan over the next five years 2017 to 2022

Ballot papers will be sent out on 26th January 2017 to the person 
identified in the specially prepared register of potential voters held 
by Derby City Council

Each rateable property has one vote. A proxy vote will be available. 
Completed ballot papers are to be returned no later than 5pm 
Thursday 23rd February 2017. The result will be announced on the 
following day

A simple majority of those who vote must register a 
YES vote

AND 

The aggregate rateable value of those that vote YES 
must be greater than that of those that vote NO.

Mon 16th Jan 5:30 pm 
– Launch of Business Plan

Thurs 26th Jan 
– Ballot papers issued 

Thurs 23rd Feb 
– Ballot closes at 5pm 

Fri 24th Feb 
– Ballot results announced

Sat 1st April 
– Operations of the new BID start

Ballot Timetable

V   te 

YES
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Mandatory Levy
Following a successful ballot the levy becomes mandatory on all 
defined ratepayers. Any necessary enforcement of payment is 
undertaken in the same way as it is for business rates.

The ballot has to meet two tests to succeed:

You will receive your Ballot Paper at the start of February and you will 
have time until 5pm on 23rd February to cast your vote. 

“Since acquiring Derby Riverlights in 2015, Moorfield 
Real Estate Fund III has been focused on ensuring the 
building and surrounding area becomes a key vibrant and 
inviting retail and leisure destination within the heart of Derby. 
We fully support the re-ballot of the 
St Peters Quarter BID and believe the 
partnership’s activity will help to improve 
the area and the city centre masterplan as 
a whole.” 

Mark Holmes 
Asset Manager, Moorfield Group

McDonald’s Tesco



18 www.stpetersquarter.co.uk

Working with key partners
In order to deliver exceptional value for 
money within the framework of the aims 
and objectives of the plan, the BID will 
work closely with other key stakeholders 
such as property owners, developers, the 
City Council and the Police. It will seek, 
wherever possible to influence and shape 
larger projects to the benefit of its own aims 

while supporting others to achieve their own 
objectives.

In working with others, the over-riding 
principle of the BID should not be 
compromised i.e that the BID is providing 
services and benefits additional to those 
which would have happened if the BID had 
not been in existence.

Monitoring of basic service provision
Derby City Council is committed to 
sustaining core or basic services to the 
area for the duration of the BID so that the 
activities of the BID will be totally additional 
and complementary.

Provision of Baseline Statements will allow 
the BID Company to regularly appraise 
the delivery of core services and compare 
them with the services identified in the 
statements. From experience elsewhere we 

know this has an impact on that delivery and 
helps to guarantee that money provided 
to the authorities via the business rates 
mechanism is well spent and that standards 
are maintained.

So, local businesses have some direct control 
of Business Rates investment in their area 
and the quality of local authority service 
provision.

Monitoring BID delivery
St Peters Quarter BID will be fully transparent 
and accountable to the businesses paying 
the BID levy.

Monitoring and measuring the performance 
and effectiveness of the BID activities is 
an integral and essential part of the plan. 
Businesses need to be confident that their 
levy money is being invested as productively 

as possible to maximise results.

The effectiveness of the measures 
undertaken will be gauged for each project 
area. They will include business surveys, 
photographic evidence, vacancy levels, new 
investment into the area and parking, sales 
and footfall data.

Monitoring Success

“ We fully support the efforts of St Peters 
Quarter BID as it provides a way of businesses 
working together to deal with priorities that the 
business community has identified. The various 
projects the BID introduced such as Christmas 
Lights and frontage Christmas Trees, Tidy Days, 
Window Vinyl promotion, BID Rangers and 
many more have all helped, plus the BID area 
has a powerful voice when feeding back to the 
authorities on key issues”

Maxine Ward 
Market Leader for 
Derby | UK Retail 
and Business 
Banking, Barclays

“It is important that the St Peters Quarter 
re-ballot is supported as it provides an effective 
means of addressing the issues that affect the 
BID area, and as a way of helping to 
realise the potential that is 
readily apparent through 
effective work with partners. 
We at NCP will be voting Yes”

Richard Bradbury, 
NCP Business Manager, 
East Midlands
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St Peters Quarter Derby Ltd is a not for profit 
company, limited by guarantee and a business 
in its own right. It not only has all the attendant 
risks and responsibilities that go with this but 
also, subject to the vote in favour of the BID, has 
a mandate from the businesses in the area to 
deliver the BID Business Plan.

The Board is elected by the members of St Peters 
Quarter BID Company, drawn predominantly 
from those paying a levy in the area and made 
up of a representative cross-section of the 
businesses and stakeholders of the area and key 
agencies associated with the successful delivery 
of the BID project. It will continue to be driven by 
the private sector and includes one Councillor 
from Derby City Council as a Director. 

The main role of the Board is to safeguard the 
interests of levy payers by ensuring that the 
business operates in line with the BID plan, is 
professional and offers consistent value for 
money in line with its targets. The Board will 
ensure that the implementation of the BID will 
be monitored and delivered cost-effectively, 
through keeping overheads to a minimum and 
using methods which will optimise the use of 
the revenue budget and add real value to the 
delivery of the plan. 

All businesses will be encouraged to be actively 
involved in the Board and associated working 
groups to represent the levy payers. Through 
specific working groups, the Board will be 
instrumental in prioritising the requirements of 
the levy payers into deliverable projects which 
address their needs, within the framework of the 
business plan. 

The Board will continue to provide a consistent, 
collective and effective voice for the businesses 
in the St Peters Quarter on all matters of concern 
to the levy payers. 

The role of ‘Director’ on the Board and roles on 
the specific working groups are voluntary and 
undertaken with a commitment to represent the 
interests of all businesses in the BID area.

The Board will provide a consistent, collective 
and effective voice for the businesses in the St 
Peters Quarter BID area.

Collaborative working will be actively 
encouraged to build upon the sense of the 
business community in the area and ensure that 
the skills and resources available for delivery of 
the BID are enhanced and deliver best value.

There will be hands-on dedicated Project 
Management to support the initiatives from 
the working groups. This management role 
will also provide administrative support and 
project delivery for the BID Company as well 
coordinating activity with partner organisations 
and ensuring cost-effective delivery of projects 
through tendering and careful management 
of contracts. 

The St Peters Quarter BID financial accounts 
and governance arrangements will be audited 
annually and the effectiveness of the measures 
undertaken will be gauged by key performance 
indicators for each project area, including 
footfall, customer surveys, business surveys, 

photographic evidence, vacant properties and 
footfall trends. Full measures are identified in the 
plan for each objective.

Besides regular newsletters and other forms of 
bulletins, there will be an annual report providing 
details on activities and performance of the 
company against the objectives of the delivery 
plan for the previous year.

All levy payers shall be entitled to be members 
of the BID Company. There will be an annual 
general meeting at which all members are 
invited to attend and vote and at which Directors 
will be retired by rotation and new Directors 
elected in accordance with the articles of the 
company.

Governance

“We fully support the St Peters 
Quarter BID . Without it we have seen so 
many services disappear and in terms of 
the future there are clear issues that only a 
BID, acting as the voice of the businesses 
in St Peters Quarter, can help to address by 
working with key partners”

Emmanuelle Montague-Sayers 
Brand Manager, 
Sally Montague 
Hair Group



  Businesses identify the area and the issues

  A BID Proposal is drawn up

  The proposed programme of services should clearly be additional to those set out 
in a Baseline Services Agreement

  Non-domestic ratepayers vote on the BID Proposal in a postal ballot conducted by 
the local authority. The vote must meet two tests – the ‘dual majority’

  After a yes ballot the levy is mandatory on all defined ratepayers

  After five years a BID holds a renewal ballot based on a further proposal

Let’s shape the future of our 
area together
This prospectus should be read in conjunction with 
the full Business Improvement District Business Plan 
accessible on www.stpetersquarter.co.uk or by 
contacting Ian Hinds on 01332 419051 or email 
ian.hinds@pfbbuk.co.uk
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How do BIDs Work?
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